
Pre-launch Marketing Campaign Checklist for New Apps
Launching a new app successfully requires a comprehensive pre-launch marketing campaign checklist to ensure all essential steps are covered.
This checklist helps in organizing tasks such as market research, content creation, and user engagement strategies. Proper planning boosts visibility
and maximizes the app's initial impact in a competitive market.

Checklist
Market Research

Identify target audience
Analyze competitor apps
Research market trends and user needs

Branding & Messaging
Develop unique value proposition
Create brand assets (logo, colors, app icon)
Write clear and compelling app descriptions

Landing Page & Website
Design and launch an informative landing page
Integrate lead capture forms
Start blog or news section for updates

Content Creation
Produce demo videos and screenshots
Create teaser posts for social media
Write press releases and blog posts

User Engagement
Build an email list of interested users
Invite beta testers and gather feedback
Engage with communities and forums

App Store Optimization (ASO)
Research keywords for app title/description
Prepare engaging screenshots and promo video
Collect and prepare initial reviews/testimonials

Media & Influencer Outreach
Prepare a press kit
Reach out to journalists and bloggers
Connect with social media influencers

Advertising & Promotions
Create and schedule paid ad campaigns
Set up retargeting ads
Plan contests, giveaways, or referral programs

Analytics & Tracking
Set up app analytics tools
Establish KPIs for pre-launch campaigns
Monitor and adjust strategies as needed

Conclusion
By following this pre-launch marketing campaign checklist, you can ensure your app has the best chance of success at launch. Thorough
preparation and sustained engagement are key to standing out in today's competitive app marketplace.
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